o Y AN AN SRR

35TH ANNIVERSARY ISSUR - 2007

e

SEEIENBER /UL DEERZIDY)

£

L 1 )
Fou remn . Gefunaddl S X o ol S
“  WORLD’S LEADING PUBLICATION FOR MANAGEMENT OF LEISURE FACILITIES, ATTRACTIONS, ENTERTAINMENT AND AMUSEMENT CENTERS

Coast to Coast Entertainment to Help Promote
NMerchandise for its Got Bling? Arcade Crane Game

Coast to Coast Entertainment was to be | Coast to Coast Entertainment was to present its Got

part of a Liberace merchandise and Got Bling? arcade crane game machine stocked with Liberace

ling? 2 : th merchandise at the Magic trade show.
Bling? arcade crane game promotion at the At the show, attendees who visited

Magic trade show. the Kashi Kicks
The company was to present the crane | boothwerefo
; ! p receive a free piece
| machine full of items from the Kashi Kicks | ¢ yorchandise
Liberace shoe collection and McSteven’s | from the Liberace
line of Liberace powdered drink mixes. The C"llemor_l'
Liberace licensing program is managed by
the Fame Farm LLC licensing agency.

(For more information, circle 296 on card).




